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AGQUIP FIELD DAYS IS INTERNATIONALLY RECOGNISED AS AUSTRALIA’S 
LARGEST AND PREMIER PRIMARY INDUSTRY FIELD DAY.

AgQuip is a giant among field days in the world - and has been the nation’s most 
anticipated agri-event every year for the past 47 years.

Located at Gunnedah NSW on its own dedicated field day site in the centre 
of one of the richest and diverse rural areas of Australia, the event attracts 
attendance from visitors all over Australia and overseas — in excess of 100,000 
farmers, primary producers, farming families, agricultural industry workers 
attend the event over three days in August.

AgQuip is highly recognised for its dedication to the nation’s primary industry, 
showcasing over 3,000 companies on site. AgQuip’s size, diversity, marketing 
power and national positioning, provides agribusiness with an unparalleled 
opportunity to incentivise and generate sales and leads, demonstrate first-hand 
innovation and ideas, promote brand and connect with consumers - and is 
committed to both the rural community and primary industry manufacturers 
alike.

AgQuip field days continue to increase its awareness as a major agricultural 
information source and the most commercially successful – with its relevance 
to the professionals of the land and primary industry entrepreneurs.  It is 
acknowledged as the most influential agricultural event reflecting the economic 
climate of industry.

It has been at the forefront of displaying and demonstrating the latest in 
equipment, innovations and, of course, technology as well as being widely 
regarded as being a highly effective sales and marketing opportunity for 
manufacturers and their dealers across Australia. 

AgQuip is organised and promoted by the Australian Community Media rural 
events division, the organisers of many events in Australia and New Zealand, 
including the fastest growing field day CRT FarmFest.

The AgQuip organisers partner with key stakeholders to deliver world class, 
mass participation experiences, providing significant economic, cultural and 
social impact to local rural and regional communities.

To apply to be an exhibitor at AgQuip go to www.agquip.com.au/exhibitors

AgQuip is held annually over 
three big days. Tuesday - Thursday 
20 - 22 August 2019.

WHEN & WHERE

INTRODUCTION

100,000 + attendance 
over three day event

over 3,000 companies 
represented

Established 1973 
celebrating 47 years

AgQuip is located on a permanent, purpose-built 
site, eight kilometres west of Gunnedah, 
New South Wales, in the centre of one of the 
richest and diverse rural areas of Australia.

EVENT STATISTICS
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Every year AgQuip is surveyed to assist The event organisers to re-position or make adjustments to the event. Here are some key points 
from last year’s AgQuip Visitor and Exhibitor Survey.

85% exhibitors intend 
to participate again*

40% customers intend 
to seek information

58% customers have 
attended 6+ times

Distance travelled to 
attend AgQuip:

1-200km .......................... 51%
201-400kms ........................................ 32%
401-600kms ........................................12%
601kms+ .............................................. 5%

Age of visitors to AgQuip:
‹19 years .................... 1%

20-30 years ....................11%
31-40 years ...................................... 18%
41-50 years ....................................... 21%
51-60 years ....................................... 19%
61+ years .......................................... 29%

30% customers intend 
to purchase

53% sales leads are 
good or very good

RESULTS ORIENTATED

To APPLY to be an exhibitor at AgQuip visit www.agquip.com.au

AgQuip Visitor Profile & Event Study Survey (2018) conducted by Chi Squared Research     * AgQuip Exhibitor Study Survey (2018) conducted by Chi Squared Research 

AgQuip Event Organisers

Suite 2, 27 Bourke St TAMWORTH NSW 2340

PO Box 585 TAMWORTH NSW 2340

Ph. 02 6768 5800

agquip@fairfaxmedia.com.au

www.agquip.com.au

EVENT ORGANISER
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Targeting rural Australians in the most effective way requires a combination and integration of event and media. This unique group of 
Australians live their values with a hard work ethic, integrity and honesty they are not easily persuaded.

You must engage them, earn their trust and be consistent to be successful!

Our field day events, agricultural and regional newspapers and digital media have a strong and powerful connection with rural Australia. Our 
commitment and relationships with our customers are ongoing. We will deliver an event that reflects our price and passion in rural Australia 
and the communities in which we serve.

SALES BENEFITS

FUTURE AGQUIP DATES

         $   Make immediate and   
   ongoing sales

$   Build brand awareness within   
  new markets and consolidate in  
  existing markets

$   Demonstrate the features and   
  benefits of your product or service  
  face to face 

$   Deal directly with your customers  
  and new customers

$   Communicate and interact with a  
  diverse range and targeted   
  consumers

$   Build a database of prospective  
  customers

$   Generate sales leads and locate  
  new customers

$   Educate consumers about your  
  product or service

Highlight your diaries now for the future dates for the AgQuip Field Days.
18 -20 August 2020 17-19 August 2021 16-18 August 2022  
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The event is promoted through the Australian Community Media group including rural weekly publications The Land in NSW, Queensland 
Country Life, North Queensland Register, Stock & Land in Victoria, Stock Journal in South Australia and Farm Weekly in Western Australia.

OUTDOOR ADVERTISING
The AgQuip organisers apply a marketing strategy which includes 
road side billboard advertising.

You’ll see roadside billboard branding on the main road from 
Tamworth to Gunnedah, from Narrabri to Gunnedah and on the 
highway between Scone and Aberdeen.

By incorporating a marketing strategy that covers multiple media 
platforms, the organisers ensure the AgQuip brand maintains a high 
profile in the public regional/rural marketplace.

OFFICIAL GUIDE BOOK
The AgQuip Official Guide is produced by The Land. It is designed 
specifically for visitor use and includes the final site plan, pavilion 
plans, exhibitor listings, products on show, details of amenities and 
other key information. This comprehensive guide is distributed free 
at the event and is essential for visitors.

When booking their site, each exhibitor receives a full company 
listing as well as a product listing. Exhibitors also have the 
opportunity to advertise in this publication. For further details and 
pricing, all enquiries should be directed to Matthew De La Hunty at 
The Land (02) 4570 4422.

RADIO
To further promote your business over the field days, AgQuip 
runs an on-site special events radio station. Four x 30 second 
advertisements per day. Package details and prices included in 
Application Form.

PUBLICITY
If at AgQuip you are launching a new product or service, tell us 
about it. We may be able to obtain publicity opportunities for you. 
Media are always looking for a new angle, especially something 

new or ground breaking. Details will be sent on confirmation of your 
Application Form.

SMART PHONE APP
The AgQuip Smart Phone App is available for download and carries 
all the information of the Official Guide Book. This will be available 
approximately one month out from the event through the iTunes 
Store and Google Play.

TELEVISION, RADIO AND PRESS
Advertising for AgQuip on television and radio is extensive and 
includes placement in major regional television and radio markets 
in line with our marketing plan.

AgQuip Media Partners have specially prepared AgQuip electronic, 
print and digital media advertising packages available for exhibitors.

Contact details for Media Partners are:

AGTRADER
1300 681 938 | contactus@agtrader.com.au

COUNTRY LEADER
0477 339 745 | tonia.smith@fairfaxmedia.com.au

LIVESTOCK CONNECT
0408 626 955 | enquiries@livestockconnect.com.au

THE LAND NEWSPAPER
02 6766 7488 | advertising@theland.com.au

THE NORTHERN DAILY LEADER
02 6768 1200 | tonia.smith@fairfaxmedia.com.au 

WIN TELEVISION
02 6763 2700 | nnstamwsls@winnetwork.com.au

160 regional & agricultural 
newspapers

178,000  views on website in 
less than 12 months

10,000 total weekly average 
reach on Facebook

MARKETING
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ZONE 1
AGRICULTURAL

RELATED PRODUCTS
•  A proven high traffic area that specifically  
 represents agricultural-related products.
•  Sites include free power to within 30m of  
  the site, free lifting service and access to  
 all field services.
•  Sites are limited and applications will be  
 allocated a site on a first-come, first- 
 serve basis.
•  Exhibitors will be required to confirm  
 power requirements.

OUTDOOR SITES
First Full Site  $3990
15m frontage x 10m deep 

Second Full Site  $990
15m frontage x 10m deep 

Additional Full Site (max 2) $600
15m frontage x 10m deep 
Half Site  $3560
7m frontage x 10m deep 
Small Site  $2820
5m frontage x 5m deep 

INDOOR SITES
Pavilion Site  $3250
3m x 3m deluxe booth with fascia sign, lights & 
power point 

ZONE 2
AGRICULTURAL

RELATED PRODUCTS
•  This has proven to be a successful  
 location for most exhibitors with   
 predominantly agricultural-related  
 exhibitors.
•  Traffic through this area is less heavy  
 than Zone 1 and priced accordingly.
•  Sites include free power to within 30m of  
  the site, free lifting service and access to  
 all field services.
•  Sites are limited and applications will be  
 allocated a site on a first-come, first- 
 serve basis.
•  Exhibitors will be required to confirm  
 power requirements.

OUTDOOR SITES
First Full Site  $3270
15m frontage x 10m deep 

Second Full Site $820
15m frontage x 10m deep 
Additional Full Site (max 2) $500
15m frontage x 10m deep 
Half Site   $2900
7m frontage x 10m deep

INDOOR SITES
Pavilion Site  $2250
3m x 3m deluxe booth with fascia sign, lights & 
power point 

ZONE 3
LIFESTYLE PRECINCT

•  Offers indoor and outdoor sites located in  
 areas of similar product and services.
 It includes the Shopping Arcade which  
 is designed to showcase family-oriented  
 exhibits with an array of products   
 ranging from fashion, homewares, home  
 services and craft.
•  There is strictly limited space in this area  
 and applications will be allocated a site  
 on a first-come, first-serve basis.
•  The indoor sites are housed in a Hoecher
 Marquee Pavilion with a variety of site  
 options available.

OUTDOOR SITES
Premium Market Place  $1990
Outside Shopping Arcade  
3m frontage x 3m deep with cover & floor

Standard Market Place  $1290
Outside Adjacent Shopping Arcade  
3m frontage x 3m deep 

INDOOR SITES
Shopping Arcade Site  $1480  
3m frontage x 3m deep with timber floor, back 
wall only & power

SITE ZONES

* A L L  C O R N E R  S I T E S  A T T R A C T  A  P R E M I U M  A D D  1 0 % 

Please note: This is only an application and does not guarantee you a site. Once your site is confirmed you are required to supply your 
public liability insurance certificate of currency and complete the exhibitor safety plan. Payment in full is due before event official setup.
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CANCELLATIONS
All cancellations must be submitted in writing. The organisers 
reserve the right to charge a cancellation fee of 25% of total 
participation costs prior Friday 5 July, 2019 (Close of business). The 
organisers also reserve the right to charge the full participation cost 
on cancellations received after this date.

DEMONSTRATIONS
Exhibitors who demonstrate on their site and/or in the 
designated demonstration areas will be required to complete 
the Demonstration registration form. It is important to note your 
demonstration on the Exhibitor Safety Plan and include Safe Work 
Procedures (SWP).
There are official demonstration areas for drones, motor bikes, 
4WD, heavy machinery and livestock.
This year the organisers are introducing the AIM Centre 
(Agricultural, Innovation & Marketing), available for exhibitors 
who wish to present a workshop, training, education - covering 
drought funding, mental health, general health, agri-innovation, 
hot products or services, hot topics. Exhibitors interested in the 
use of the AIM Centre will be required to complete the AIM Centre 
registration form.

INSURANCE
To comply with the company’s insurance policy, The organisers 
require a copy of a current Certificate of Currency (COC) of Public 
and Property Liability Insurance to be supplied to cover the time 
and duration of exhibiting at the field days. It is mandatory to 
provide copy upon confirmation of your application.

ELECTRICAL SAFETY
All power leads and power boards must display a current test and 
tag. All power boards should have individual circuit switches and a 
power overload safety switch featured.
No double adaptors or piggy back plugs are to be used on the field 
day site. All small electrical items must display a current test and 
tag to comply with the Australian Standards 3760. All power leads 
must be covered with cable trays or rubber mats supplied by the 
exhibitor. Power leads must not impede pedestrian walkways or 
corridors.
Power leads not covered or buried must be raised using an 
appropriate stand 2.5m above the ground.

LIFTING SERVICE
For setting up and dismantling purposes before and after AgQuip 
a limited,  free lifting service will be offered at the discretion of the 
organisers.
Crane, forklift, telehandler and tractor service will be available 
from Monday 12 August to Monday 19 August for installation and 
Friday 23 August to Tuesday 27 August for dismantling.
Strict time limit of 30 minutes will apply.
Crane, forklift, telehandler and tractor services required outside 
these nominated times will be at the exhibitor’s expense.
Due to safe work practice the lifting service is for unloading 
purposes and strictly no assembly. Exhibitors who require use of 
the lifting service will be required to complete the Lifting Service 
registration form.

POWER
As part of your participation, you receive access to standard 
power supply either 240V 10amp or 15amp power. If you have a 
requirement for 32 amp 3 phase please nominate in the application 
form, a fee may be charged for this service. All exhibitors will be 
requested to provide their power requirements on application.

SAFETY PLAN (HEALTH & SAFETY RISK 
MANAGEMENT PLAN)
It is mandatory for each exhibitor to provide a completed Safety 
Plan (health and safety risk management plan) prior to the field days, 
identifying the hazards potentially present on your site and ways 
in which you will minimise and control those hazards. The Safety 
Plan will be made available to exhibitors upon confirmation of your 
application. The exhibitor will be required to display a copy of the 
Safety Plan on their stand, along with relevant Safe Work Procedures 
(SWP). The Safety Plan is to be returned by Friday 5 July, 2019.

SITE ALLOCATION
General policy is for exhibitors to be offered the same site/s as 
the previous year. Exhibitors are to advise the organisers of their 
intention to participate by Friday 21 June, 2019 or surrender any 
claim to the site/s.
Sites are only allocated to exhibitors who have sent in a completed 
application form, confirmed by the organisers. Site allocation will 
commence Monday 24 June, 2019. Every effort is made to allocate 
space according to the exhibitor’s preferences.
Please note the organisers reserve the right to allocate sites at 
their discretion and to alter allocations when necessary.

SITE APPEARANCE
Exhibitors are expected to keep their exhibit sites in good, clean, tidy 
order to eliminate/control hazards as identified on their Exhibitor 
Safety Plan. No  vehicles, plant & equipment to be located on-site 
unless apart of the display. All vehicles on-site to be sign written 
with company logo. Organisers reserve the right to approve the 
character of all exhibits and check the exhibit is compliant and safe.

SITE SHARING (PIGGY BACKING)
Please note that no space farming, subletting or piggy backing is 
permitted at the AgQuip field days. The exhibitor is not entitled to 
assign or sublet all or part of their site. The nominated exhibitor 
is to occupy the site for the duration of the event for the primary 
purpose of sales and promotion of the exhibitor’s business. For the 
protection of the exhibitor’s governance and compliance interests, 
only displays which have a genuine company link can be shown 
on the exhibitor’s stand. The organisers have the right to charge 
the exhibitor full participation fee for any additional legitimate 
company or supplier not registered with the organisers or 
business not aligned with the exhibitor’s company.

VEHICLES ON THE GRID
Under no circumstance are vehicles, plant and equipment to be 
located onsite unless a part of the exhibitor’s display. No vehicles 
are permitted to move from an exhibitor’s stand on the grid from 
8:30am to 5:30pm on Tuesday and Wednesday, and 8:30am to 
4:30pm on Thursday of the event. Police reserve the right to 
fine any vehicle in breach of the onsite vehicle regulations and 
traffic management signage in accordance with the Work Health 
and Safety Act (2011). All exhibitor vehicles must be off the grid 
and parked in the exhibitor car parks by 8:30am daily.  For your 
convenience,  shuttle buses will be operating to offer exhibitors a 
ride from exhibitor car parks to drop-off points on the grid. 

WATER
There is no reticulated water on the site. Water is available at 
amenities and food outlets and also to all exhibitors by water 
carrier. The event organisers offer a free delivery to exhibitors who 
have a requirement for large volumes of water. If you have a special 
requirement, please complete the Field Services section in the 
Application Form. subject to compliance.

IMPORTANT EXHIBITOR INFORMATION
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Exhibiting
1: The exhibitor shall comply with all relevant 
laws affecting its participation.
Insurance & Public Liability
2: (a) The exhibitor and its agents, contractors 
shall take out statutory workers compensation 
insurance and public and product liability 
insurance with a limit of liability of no less 
than ten million dollars (and an excess of no 
greater than $5,000 for any one occurrence) 
and in respect of the public and product liability 
insurance, to note the interests of the organiser 
and the event (with applicable location and dates) 
on the insurance certificate. 
The exhibitor shall also take out all risks property 
insurance for all of its assets located at the site.
The exhibitor and its servants, agents, 
contractors indemnifies and will indemnify the 
organiser, its servants, agents, contractors and 
employees from all actions, claims, demands, 
losses, damages, costs and expenses arising 
from the exhibitor’s use of the site and site 
allocation placement in particular but without 
limiting the generality of the foregoing against 
any loss, damage or injury from any cause 
whatsoever to the property or person caused 
by or contributed to by the use of the site by the 
exhibitor or any servant, agent, contractor or 
other person duly authorised by the exhibitor 
whether such loss, damage or injury occurs 
on the site or not and whether caused by any 
act, omission, neglect, breach or default of the 
exhibitor or any other person.
(b) The exhibitors insurance must include 
Agricultural Publishers Pty Limited as Named 
Insured(s) on the policy to the extent they are 
liable for the acts, errors and omissions of the 
exhibitor.
(c) The roads and open spaces within the site may 
be public roads for the purposes of motor vehicle 
compulsory third party liability legislation and all 
vehicles which are unregistered and capable of 
being registered or being permitted by Roads & 
Maritime Services (NSW) for use on public roads 
must be registered or permitted accordingly. 
The exhibitor shall also effect comprehensive 
motor vehicle insurance in respect of any 
registered motor vehicles used on the site and 
workers compensation as required by law. The 
exhibitor, its servants, agents, contractors will 
ensure that all vehicles it brings on the site have 
current registration and compulsory third party 
insurance.
In accordance with the Work Health and Safety 
Act 2011 no keys are permitted to be left in 
unattended vehicles, plant and equipment on 
site, no vehicular movement is permitted during 
public event opening times.
(d) The exhibitor is required to provide the 
organiser with current certificates of the required 
insurances listed in this agreement at the time 
it submits its application and the organiser has 
the right to reject the insurance on the grounds 
it does not meet the obligations contained herein 
or because the insurer is not acceptable to the 
organiser.
Site Sharing
3: The exhibitor shall not, without the prior 
consent of the organiser, permit any other 
company or person other than the exhibitor, its 
servants or agents to occupy any part of the site 
and only products and services listed for display 
may occupy the site. Should this condition not be 
observed, the organiser may charge an additional 
fee for basic package or exercise any other of its 
rights under this agreement.

Organiser Site Cancellation
4: The organiser reserves the right to cancel 
this agreement and to retain any money paid 
or to recover any money not paid in relation 
thereto without assigning any reason for such 
cancellation and retention or recovery.
5: The organiser reserves the right, if it considers 
it to be expedient or desirable to do so, to cancel 
or to postpone the operation of this agreement 
by notice in writing in the event of any occurrence 
or happening which in the opinion of the 
organiser justifies it in so doing. The exhibitor 
indemnifies the organiser against any claim for 
compensation or damages or any other action or 
demand, whether on the ground of loss of profits 
or otherwise, arising from such cancellation or 
postponement and acknowledges that in such 
circumstances the organiser shall be entitled to 
retain any money paid or to recover any money 
not paid by the exhibitor in relation to this 
agreement.
6: The organiser reserves the right to cancel 
this agreement and retain any money paid or to 
recover any money not paid in relation thereto 
if there is in the opinion of the organiser any 
infringement of any of the terms and conditions 
of this agreement or if the exhibitor does not 
occupy its space at the commencement of and 
during the full period of the exhibition.
Sites
7: All structures, property and equipment of the 
exhibitor and its servants, agents, contractors 
is brought on to the AgQuip site at the risk of 
the exhibitor and the exhibitor hereby agrees to 
indemnify and hold indemnified the organiser 
against any and all actions, claims, demands, 
losses, damages, costs or expenses in relation 
to any loss, damage, accidents, claims or 
injury caused by such equipment and property 
whether to the organiser or third parties, 
however occasioned. All structures, property 
and equipment must comply with the Australian 
Standards® including but not limited to, fire 
extinguishers.
Deliveries
8: The exhibitor should make arrangements 
to have its own employees, agents, servants, 
contractors on site to accept delivery of any 
property being delivered to the site for its use. If 
the organiser signs for goods delivered to the site 
for use of the exhibitor it accepts no responsibility 
for any discrepancy of any type (including but not 
limited to type, quantity and condition of goods 
delivered) between what is described on the 
delivery docket and what is actually delivered.
Site Allocation
9: The organiser reserves the right to alter site 
allocations at its discretion.
Payment
10: Payment for AgQuip is due in advance, the 
exhibitor agrees to pay in full all participation and 
advertising charges incurred upon receiving an 
account of such charges.  However, where the 
organiser extends credit to an exhibitor it is at the 
discretion and confirmation of the organiser.
11: The organiser shall be responsible only 
for the provision of the services specified on 
the Application Form, and does not warrant to 
provide any other services whatsoever.
HSE Requirements
12: To comply with the Work Health and Safety 
Act 2011 the exhibitor is responsible for the 
creation and maintenance of a safe environment 
for their employees, servants, agents, contractors 
and visitors. All power leads, electrical appliances 
and equipment brought onto site must be 

tested and tagged in accordance with Australian 
Standards AS 3760 and to comply with the 
requirements as set out in AS/NZS (3002:2002) 
‘Electrical Installation — Shows & Carnivals’. No 
double adaptors are permitted to be used on site. 
The AgQuip Event Organiser or its authorised 
electrical contractor has the right to disconnect 
any power leads, electrical appliances and 
equipment that fails to comply with the Australian 
Standards 3760 — without notification.
The exhibitor is required to complete and provide 
to the organisers a Safety Plan (Health & Safety 
Risk Management Plan) and implement inline 
with Safe Work Procedures (SWP) for tasks 
undertaken to ensure the exhibitor, their agents, 
their contractors demonstrate they are working 
to a safety procedure while setting up, operating, 
demonstrating and dismantling their exhibits. 
If conducting demonstrations, exhibitors must 
register and submit Safety Plan and Safe Work 
Procedures (SWP) to the organisers. Any hot 
work including cutting, welding or grinding 
conducted on site will require a FM Global Hot 
Work Permit provided by the organisers.
No pets permitted
13. No pets permitted on site at any time during 
the event (including setup and shutdown). With 
the exception of guide dogs or assistance animals 
for the vision impaired, service dogs for medical 
or disability requirements and working dogs 
involved in official demonstrations.
Cancellations
14: All cancellations must be submitted in 
writing. The organisers reserve the right 
to charge a cancellation fee of 25% of total 
participation costs prior Friday 5 July, 2019 
(Close of business). The organisers also reserve 
the right to charge the full participation cost on 
cancellations received after this date. 
Structures On Site
15: Where the organiser agrees to allow the 
exhibitor to erect permanent or semi permanent 
structures on the organiser’s property, the 
parties will enter into a further agreement 
in respect of that arrangement.  It is the 
responsibility of the building owner to comply 
with the Work Health and Safety Act 2011 and 
create and maintain a safe environment for their 
employees, servants, agents, contractors and 
visitors.
Organisers
16: In this agreement, unless the context requires 
otherwise: The organiser wherever appearing 
shall include Agricultural Publishers Pty Limited 
ABN 55 000 560 430 its servants, agents and 
contractors. The exhibitor wherever appearing 
shall include the company, person or persons 
specified on the front hereof, as exhibitor, their 
servants, agents and contractors.
Words importing the singular shall be deemed 
to include the plural and vice versa; words 
importing the masculine gender shall include 
the feminine and neuter gender as the case may 
require and words importing the neuter gender 
shall include the masculine and feminine gender 
as the case may require. 
When two or more persons are parties to this 
agreement the terms and conditions herein 
contained shall bind them jointly and each of 
them separately and each of their respective 
executors, administrators and assignees and 
when a company is a party hereto the terms and 
conditions on its part herein contained shall bind 
the company, its successors and assignees.
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